#31  Warning…. !
The WARNING ads are designed to generate leads for more information.  It is a tried and true direct response formula.  The word warning compels people to read your copy.  In fact, most will think it’s a public service message.  That’s why it’s under the sneaky section.  Don’t muck it up with logos, slogans and all that silliness.  It’s primary focus is to get themto request more information (your  complete sales message) These can be incredibly powerful at getting attention…

To:

From:

Subject:  Warning…read this before you buy <your product or service>…

Dear <Name>,

Did you know that not all <your product or service> providers are the same?

It’s true.

Before you invest your hard earned money into purchasing any  <your product or service>, please do yourself a favor and request this valuable, FREE Consumer Awareness Report put together by this industry insider.

You’ll discover jealously guarded secrets that most __________ hope you never find out.

To get a copy of this FREE report, “17 Little Known, Inside Secrets To Buying <your product or service>” call xxx-xxxx for 24 hour FREE recorded message, and your report will be rushed to you.

To avoid getting ripped off, please request your report today.

Thanks,

<Your Name>

